
 

 

 

Job Title Marketing Manager  

Reports to Marketing Director 

 

Job Profile 

 

The mission of Center for the Arts is to connect our creative community by providing a dedicated campus, 

supporting excellent programming, and nurturing a collaborative spirit. The Marketing Manager is an 

instrumental team member in the implementation and management of the organization’s marketing strategy 
in support of that mission. 

 

The Marketing Manager works closely with the Marketing Director as well as outside vendors in creating, 

developing, and implementing marketing tactics and strategies. This role is a core member of the Marketing 

and Development team, supporting both programming and fundraising for Center for the Arts. This role will 

be hands-on, from ideation to implementation in all things marketing and communications for the 

organization. Whether you have a background in graphic design or project management, this role is a great 

opportunity to tailor your experience to The Center’s needs while also growing your skill sets in design and 

project management.  

 

Duties and Responsibilities 

 

● Support the development and execution of the annual marketing strategy  

o Regular updates to sales funnel content (digital and print)  

▪ Supporting event marketing with graphic design and marketing management  

▪ Resident Organization marketing support via The Center’s marketing channels  
o Executing communication plans for all audiences  

▪ Omni-channel ad management, including graphics/copy for ads (print, radio, and 

digital)  

▪ Press releases as needed  

● Responsibility for all digital and print communication produced by the Marketing and Development 

departments  

o Managing the website with weekly, monthly, and quarterly updates  

o Newsletter – weekly, quarterly, and on-demand 

o Social media oversight 

o Designing and assisting in copywriting for print materials like rack cards, brochures, and 

more.   

● Assist Associate Director of Donor Relations with annual development strategy execution   

o Quarterly donor communications  

o Event marketing support for donor cultivation and acknowledgment activities 

o Event execution support for fundraising events 

● Management of database & CRM system 

o Working to improve automated email campaigns and metrics reporting 

o Update and manage patron lists  



 
 

 
 

 
o Update and manage newsletter and email templates 

o Other duties as assigned 

 

Qualifications 

 

● Skills & Personal Characteristics: 

o Detail-oriented 

o Works well under pressure 

o Ability to manage multiple tasks concurrently 

o Excellent interpersonal skills 

o Strong communication skills, both written and oral 

o Ability to maintain professional composure while working in a fast-paced environment 

o Strong organizational skills, including the ability to prioritize and manage individual workload 

o Intellectual curiosity and passion for continual improvement 

o Ability to exercise good judgment. Proactive and creative problem solver 

o Ability to manage diverse creative requests (balancing in-house branding with brand 

requirements from artists, musicians, and partner organizations)  

● Experience: 

o At least 3 years of graphic design or marketing experience 

o  Proficient to expert in the use of graphic design programs (Adobe Suite, etc.)  

o Experienced in the management of email marketing systems  

o Experience managing websites  

o Competency in Microsoft Office Suite and Google systems 

o Google AdWords and Meta Advert experience a plus but not required 

● Education: 

o Bachelor’s degree in a related field 

 

Working Conditions 

 

Core-hour work schedule in a facility that is open to the public 355 days annually with more than 200 public 

events per year. Potential for occasional evening and weekend obligations. Open office workspace with 

potential for occasional remote work and/or flex time hours. 

 

Compensation 

 

Anticipated salary range: $64,000 – $72,000 per year, DOE 

 

This is a full-time, exempt position with comprehensive benefits package. Benefits include paid vacation, sick 

and holidays; group health, dental, and vision insurance; 401(k) and HSA match. 

 

 


